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ENGLISH VERSION

Short Answer Questions (Any Five)
Define research design.

What is meant by causal research?

Name any two data collection instruments.
Mention two advantages of secondary data.
Define cluster sampling.

What is meant by marketing control?

Write any two elements of a marketing plan.

Explain the meaning and importance of research design.

Describe the steps in research design.
OR

Write a detailed note on types of research design.

Explain the methods of probability sampling.
OR

Describe observation method of datacollection.
Explain t-test and its application.

Short Notes (Any Two)

Usefulness of vedic marketing systems in research design.

Types of Errors in Sampling
Benefits of integrating vedic values in Research
Marketing Audit
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